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Approach

AUDIENCE
• Youth 16–24

• Permanent residents 

or uncertain about 

status

• Online, tech-savvy, 

social media users

• Many play games

TONE
• Fun

• Inviting

• Motivating

• Youthful

• Celebratory

• Knowledgeable

KEY MESSAGES
• Canadian citizenship 

is beneficial

• Prepare well for the 

citizenship test

Outreach strategy: print media, partnerships, social media, Google 

Adwords, FaceBook ads, MailChimp newsletter campaigns, events, high 

school outreach, OCASI websites



Youth 
Engagement
Techniques 



How to Become a Citizen



Why Become a Citizen



Prep for the Test



Statistics

 1,183,246 Unique Visitors (since October 15, 2013)

 Most popular sections: online quiz, Discover Canada 
Guide, flashcards

 More mobile users (57% versus 43%)

 5.6K Facebook likes; 1K YouTube subscribers 
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Testimony

“I aced the test. 20 out of 20. Your website 

and mobile app helped a lot. All the material 

I read about Canada made me appreciate 

this country that I am about to call my 

permanent home and the reason why I 

choose to become a citizen. Thank you so 

much for all your hard work putting this 

together!”



Analysis

Successes

 Interactivity

 Social Media

 Design and Visuals

 Partnerships 

 Initial outreach

 Content design

Challenges

 Maintenance 

 Policy and program 

changes

 App and Tech capacity
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